Topic 1.1.1 and 3.1
Marketing
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3 The product life cycle in Figure 1 shows sales of a new chocolate bar over a period of
time.

(a) Look at Figure 1. What is phase 3 called?

PHASE 1 PHASE 2 PHASE3 | pHAsE 4

Figure 1

Select one answer.

A [J Decline.

B [ Maturity.
(@





The Key Areas:

· Market Research

· Product Trial and Repeat Purchases

· Product Life Cycle

· Branding and Differentiation

· Boston Matrix
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Define Marketing _____________________________________________________________________________________________________________________________________________________________________

The two main types of research are: Primary Research and Secondary Research.
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* Market maps can be used to illustrate the
differences between a strongly branded
product and a weakly branded product as well
as others with no branding at all.

* Using the map on the next slide, create a
market map to show the differences in either
toilet rolls or TV's.
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Primary Research

Benefits of Primary Research:
 
Disadvantages of primary research:
·  




*
·                                                   *



Secondary Research

Benefits of Secondary Research:    Disadvantages of Secondary research:
·                                               *
·                                               *
There are two different types of data you can collect they are:

1.  Quantitative Research

2.  Qualitative Research 
Quantitative Research
Define Quantitative Research including examples.

Qualitative Research
Define Qualitative Research including examples.

	Method - Define
	Pro
	Con

	Questionnaire - 

	
	

	Focus Group - 

	
	

	Observation - 

	
	

	Market Research Report -

	
	

	Government statistics -


	
	

	Sales Figures – 


	
	

	Internet Research – 


	
	


What is market segmentation?



What are the benefits of market segmentation?


How can a market be segmented?
*

*

*

*

*



How can you analyse your competitors? 
*

*

*

*

*

Adding Value

Definition - 
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Practice Exam Questions

Businesses collect a wide range of market research data.

Identify one method of collecting quantitative market research data.      (1 mark)
Explain how quantitative data might help a business to improve its marketing mix. (3 marks)


Product Trial is 






























 

Methods of trialling a product are:

Repeat Purchases are 








































 

A method of a business ensuring that they receive repeat purchases is through their marketing mix. The marketing mix is:

Practice Exam Questions

Amazon is a well known online retailer. It has grown by differentiating itself from its rivals and being highly competitive.

Amazon is an online retailer.
Which one of the following elements of the marketing mix does this represent?

Select one answer. (1 Mark)

A Price.

B Product.

C Promotion.

D Place.

 Identify two methods Amazon might use to differentiate its service from its rivals. (2 marks)
Describe why developing a well known brand is important to the success of a Business such as Amazon. (3 marks)
What is the marketing mix?

*

*

*

*


All products go through the same life cycle- but it is important to remember that the sales life of some products is longer than others.

There are 5 stages to the product life cycle, they are:

What are the features of each stage?

*

*

*

*

*

Draw the Product Life Cycle, labelling all parts correctly.
Draw on the cash flow at each stage
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Explain the meaning of an extension strategy
____________________________________________________________________________________________________________________________________________________________________________________________________________________________

The product life cycle below shows sales of a new chocolate bar over a period of time.

What is phase 3 called? (1 mark) 





Identify two possible extension strategies a chocolate manufacturer might use. (2 marks)

Explain how one of the strategies you identified would extend the product life cycle of the new chocolate bar. (3 marks)


The Boston Matrix is: 










































Complete the diagram below:
	Category
	What this means …

	Dog


	

	Star
	

	Cash Cow
	

	Problem Child
	



Identify one element of the Boston Matrix. (1 Mark) ___________

 Describe how the use of the Boston Matrix can benefit a business. (3 Marks)

What is a Brand?

How can branding have an impact on the Product Life Cycle? (*Hint-Extend and Stretch)

What is product differentiation?
Why is it important?

Products can be differentiated by:

1. Design, formulation & function

2. Name

3. Packaging 

Advantages to Branding 
Price

	Method 
	Definition

	Price Skimming


	

	Competitive Pricing


	

	Price Penetration


	

	Loss Leader


	

	Cost Plus


	


Promotion Methods
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Q. What might the promotional method you choose depend on …

	Method
	Pro 
	Con

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


Define Channels of Distribution?

____________________________________________________________________________________________________________________________________________________________________________________________________________________________

What is the difference between a wholesaler and retailer?

____________________________________________________________________________________________________________________________________________________________________________________________________________________________






 





 





 





 





 





Ways to add value





Practice Exam Questions





Practice Exam Questions









































Methods of promotion








